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Market manifestations in this report are selected by NBJ editors and analysts as products exemplary of themes and trends discussed
in this report. They are neither endorsements nor sponsored spots.

The NBJ model pulls from myriad data sources, outlined in the methodology at the end of
this report. Critical to our outputs is our partnership with SPINS, which powers our retail
data and understanding and whose Amazon data supports our e-commerce projections.

COVER IMAGE BY ELEN MARLEN | SHUTTERSTOCK.COM

Herbs and Botanicals © 2025 Informa nutritionbusinessjournal.com iv



	Executive overview
	Top thoughts
	Steady growth and market share

	Supplement industry sales and growth, 2020-2028e
	Herbal supplement consumers: a snapshot 

	$68.92b Supplement industry sales by category, 2024e
	Herbs and Botanicals sales and growth, 2020-2028e
	Read more

	Herbs and Botanicals growth vs. total supplement growth, 2020-2028e
	Herbs and Botanicals sales vs. total supplement sales and growth, 2020-2028e
	Single vs. combination herb sales, 2020-2028e
	Single vs. combination herb growth, 2020-2028e
	Top 50 Herbs and Botanicals by sales, 2020-2028e
	Top 50 Herbs and Botanicals by sales, 2020-2028e (cont’d)
	Top 50 Herbs and Botanicals by growth, 2020-2028e
	Top 50 Herbs and Botanicals by growth, 2020-2028e (cont’d)
	Herbal products purchased in the past 6 months
	Herbal products purchased in the past six months, by generation
	Likelihood of buying herbal supplements
	Likelihood of buying herbal supplements, by generation
	Likelihood of buying herbal supplements, by gender
	Top concerns about herbal supplements
	Top concerns about herbal supplements, by generation
	Trust in the safety and efficacy of dietary supplements
	Trust in the safety and efficacy of dietary supplements, by generation
	Most important factors when choosing an herbal supplement
	Most important factors when choosing an herbal supplement, by generation
	How third-party certifications influence supplement purchases
	How third-party certifications influence supplement purchases, by generation
	Duration of herbal supplement use
	Preferred herbal supplement formats
	Preferred herbal supplement formats, by generation
	Preferred herbal supplement formats, by gender
	Monthly spend on herbal supplements
	Monthly spend on herbal supplements, by generation
	Monthly spend on herbal supplements, by gender
	Where consumers research herbal supplements
	Where consumers research herbal supplements, by generation
	Top social channels for researching herbal supplements
	Most important factors when choosing an herbal supplement brand
	Most important factors when choosing an herbal supplement brand, by generation
	Most important factors when choosing an herbal supplement brand, by gender
	How long it takes to notice improvement
	Top challenges when choosing herbal supplements
	Top challenges when choosing herbal supplements, by generation
	How much herbal supplement dosage matters
	How much herbal supplement dosage matters, by generation
	Influence of third-party certifications when choosing herbal supplements
	Influence of third-party certifications when choosing herbal supplements, by generation
	Influence of sustainability and ethical sourcing when choosing herbal supplements
	Influence of sustainability and ethical sourcing when choosing herbal supplements, by generation
	Willingness to pay more for clinically proven benefits
	Willingness to pay more for clinically proven benefits, by generation
	Believe herbal supplements are safer than pharma or OTC products
	Believe herbal supplements are safer than pharma or OTC products, by generation
	Likelihood of choosing herbal supplements before pharma or OTC products
	Likelihood of choosing herbal supplements before pharma or OTC products, by generation
	Importance of branded ingredients in herbal supplements
	Importance of branded ingredients in herbal supplements, by generation

	Ingredients
	Top thoughts
	Top 10 Herbs and Botanicals 
	Turmeric: golden years

	Top herbal supplement ingredients
	Top herbal supplement ingredients, by generation
	Functional mushrooms: market magic

	Mushrooms vs. total Herbs and Botanicals sales and growth, 2020-2028e
	Mushroom market share by channel, 2024
	Mushroom market share by condition, 2024
	Health concerns consumers take mushroom supplements to address
	Health concerns consumers take mushroom supplements to address, by generation
	Mushroom supplement sales by type, 2020-2028e
	Mushroom supplement growth by type, 2020-2028e
	Ashwagandha: stress-relief sensation

	Level of familiarity with ashwagandha, 2023 vs. 2025
	Level of familiarity with ashwagandha, by generation
	Elderberry: post-pandemic decline
	Hemp CBD: sobering reality

	Hemp CBD vs. total Herbs and Botanicals sales and growth, 2020-2028e
	Hemp CBD market share by channel, 2024
	Hemp-based CBD supplement sales by delivery format, 2020-2028e
	Hemp-based CBD supplement growth by delivery format, 2020-2028e
	Hemp CBD market share by condition, 2024
	Fruit and vegetable supplements: concentrated gains
	Cranberry: women’s health winner
	Echinacea: immune-support stalwart
	Milk thistle: hepatic health hero
	Maca: market momentum
	Ayurvedic herbs

	Total Ayurvedic herbs vs. total Herbs and Botanicals sales and growth, 2020-2028e
	Turmeric vs. total Herbs and Botanicals sales and growth, 2020-2028e
	Turmeric market share by channel, 2024
	Turmeric market share by condition, 2024
	What consumers are buying now

	Ashwagandha vs. total Herbs and Botanicals sales and growth, 2020-2028e
	Ashwagandha market share by channel, 2024
	Ashwagandha market share by condition, 2024
	Other Ayurvedic herbal ingredient sales, 2020-2028e
	Other Ayurvedic herbal ingredient growth, 2020-2028e
	Bacopa market share by condition, 2024
	Read more

	Market manifestations
	Klean Athlete Klean Joint & Muscle
	Four Sigmatic Happy Gut
	Moon Juice Ashwagandha
	Mary Ruth’s Elderberry Chewable
	Opal & Joy Rest Perimenopause Sleep Support
	Banyan Botanicals Mood Support


	Conditions
	Top thoughts
	Proactive approaches to health and longevity

	Combination herbal formulas across conditions, 2024
	Health concerns consumers would use herbal supplements to treat
	Health concerns consumers would use herbal supplements to treat, by generation
	Top health concerns consumers take herbal supplements to improve
	Top health concerns consumers take herbal supplements to improve, 2023 vs. 2025
	Top health concerns consumers take herbal supplements to improve, by generation
	Top health concerns consumers take herbal supplements to improve, by gender
	Mood and Mental Health supplement sales by herbal ingredient, 2020-2028e
	Mood and Mental Health supplement growth by herbal ingredient, 2020-2028e
	Healthy Sleep supplement sales by herbal ingredient, 2020-2028e
	Healthy Sleep supplement growth by herbal ingredient, 2020-2028e
	Brain Health supplement sales by herbal ingredient, 2020-2028e
	Brain Health supplement growth by herbal ingredient, 2020-2028e
	Sexual Health supplement sales by herbal ingredient, 2017-2025e
	Sexual Health supplement growth by herbal ingredient, 2020-2028e
	Weight Management supplement sales by herbal ingredient, 2020-2028e
	Weight Management supplement growth by herbal ingredient, 2020-2028e
	Gastrointestinal Health supplement sales by herbal ingredient, 2020-2028e
	Gastrointestinal Health supplement growth by herbal ingredient, 2020-2028e
	Cold, Flu and Immunity supplement sales by herbal ingredient, 2020-2028e
	Cold, Flu and Immunity supplement growth by herbal ingredient, 2020-2028e
	Market manifestations
	MegaFood Superfood Mushroom Stress Relief
	Gaia Herbs SleepThru
	Real Mushrooms 5 Defenders Organic Mushroom Blend Capsules
	Himalaya Bacopa Monnieri

	Read more
	Ancient Nutrition Leaky Gut
	Force Factor Ultra Berberine
	Nature’s Bounty Intimacy Booster

	Channels
	Top thoughts
	The channel landscape shifts digital

	Where consumers purchase herbal supplements
	Where consumers purchase herbal supplements, by generation
	Herbs and Botanicals sales by channel, 2020-2028e
	Herbs and Botanicals sales by channel, 2020-2028e
	Herbs and Botanicals market share by channel, 2024
	Read more


	Related content
	Backyard climate change
	The dilution solution
	Learning from the plant
	Can THC save CBD?
	Post-boom botanicals
	Beyond cognitive
	Mushrooms at the tipping point
	Authentic, old-fashioned and online

	Acknowledgments and definitions
	Acknowledgments
	Research methodology
	Copyright
	Definitions


